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Introductions

� A little about me 

� A little about you



Overview of Topics

� E-Commerce 

� Online Data Collection and Forms – Case Study

� E-Communication



e-com·merce (� 'k� m'� rs) 

� n. Commerce that is transacted 
electronically, as in over the Internet.

� E-commerce covers everything from buying 
books and paying bills, to providing a service 
online.



Background & Stats

Secure E-Commerce has been possible for 14 years:
� 1994 - Netscape provides a simple browser to surf the Internet and 

a safe online transaction technology called Secure Sockets Layer
(SSL).

� 1995 – Amazon & E-bay the biggest names in e-commerce are 
launched.

� 2006 – 84 millions Americans have broadband at home according 
to the US Census Bureau, total e-commerce sales for 2006 were 
estimated at $108.7 billion, an increase of 23.5% (� 3.3%) from 
2005. 

� Today – more than 50% of American Internet users 
bank online. 60% are in households earning $75,000 or 
more.



The Impact of E-Commerce 

� Accepting online 
payments extends a 
meaningful service to 
families

� SIGNIFICANTLY 
increases efficiency of 
internal manual 
processes & reduces staff 
involvement

� Positively impacts cash 
flow

Examples:

� Annual fund gifts/payments

� Application fees
� Auction payments

� Deposits and/or Tuition

� Special event payments
� Summer School Fees

� Vendor hosted solutions:
� Website-based
� Online bookstore
� Dining Services 



Components of E-Commerce

1. Payment Gateway
2. Merchant Account
3. Security (SSL) –

128-bit
4. Customer Interface



How does it work



Online Data Collection & Forms

� Static Online Forms
� Electronic version of a paper form provided online via 

the Web 
� User launches the form and prints it out and completes it.  
� Form processing on receivers end is the same.
� Most commonly an Adobe .PDF

� Online Data Collection
� Electronic form that collects relevant data and 

updates a database in close to real-time. 
� Data is collected electronically with little or no manual 

intervention.
� Electronic signature/acceptance (legal issues).



Are Electronic Signatures Legal?

� In March 1, 2001 the Electronic Signature 
Act was passed.

“This law makes such digital signatures as legal as 
pen and ink signatures.”

� States differ on the enforcement and 
definition of electronic signatures.  



Online Data Collection

� A Case Study – Trinity Prep - 2nd year:
Admission/Enrollment Process:

� Inquiries

� Application (including the collection of App. Fee)
� 85% submitted online w/ App Fee collected by CC

� Enrollment (including the choice to pay by Credit or e-
Check)

� 94% participation (less than 6% requested paper version)
� 20% preferred payment by credit (despite the fee)

� Annual Info Update & Required Forms Packet
� Demographic, medical, parent org., volunteer, Boosters, 

Patrons, grandparent info, sports, driving, community service, 
etc.

� A 25%+ increase in participation in Boosters & Patrons



A Case Study – 2nd year:

� Data collected is imported into administrative 
database after it has been reviewed and 
approved by a staff member.

� Manual data entry method:  5 min. per app (60+ hours)

� Electronic method: less than 20 seconds per app (4 
hours)

A reduction of more than 54 staff hours



� Major Benefits:

� Cost savings: printing/copy/paper/postage
� Significant reduction in tracking paper/checks (90+ hours 

of staff time over several weeks)
� Consistency in data entry & Handwriting legibility issue 

eliminated
� Business office processing of paper contracts 

significantly reduced
� Advanced reporting capabilities
� Space saving: electronic storage vs. physical storage –

$$$

A Case Study – 2nd year:



Example of Forms



Example of Forms



Example of Forms



E-Communication

� Electronic communication

� E-Mail

� Website

� E-Newsletters/Blogs

� Text Messages



E-Communication: Keys to Success

� ONE central location for up-to-date e-mail 
addresses for families, students & 
constituents.

� Clear guidelines on use:
� Everyone in the organization understands the 

process: 
� Who proofs the e-communication
� Who has authority to send the e-communication
� Who monitors quantity and quality of e-communication

� Understand Technical Issues
� Attachments; Spam Filters; HTML



Issues to Consider

� Work-flow issues

� Long-term costs

� Select your vendors with an eye toward 
enterprise level solutions



Vendors

E-Commerce:
Payment Gateway

� Authorize.Net (Free 
w/account)

� Verisign Payflow link 
($199)

� LinkPoint ($299)
Merchant Account

� Nova Information 
Services 

� Verisign PayFlow Pro
� Bankcard Solutions

Website Development &
Forms Interface:

� Finalsite
� Whipple-Hill

Online Data Collection:
� InfoSnap
� Memberclicks
� iModules



Any Questions?

How to Contact Me:
Denise Musselwhite

Technology Director, Trinity Preparatory School 
& Educational Technology Consultant

http://www.trinityprep.org/denisem
E-mail:  musselwhited@trinityprep.org



Useful Links

� Merchant Account Comparison Chart
� SSL Vendors Directory 
� SSL Comparison Chart
� Authorize.Net’s Security Best Practices Whitepaper
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